The attitude towards service, product or a brand is referred to as customer satisfaction and is measured on a numerical scale. On the other hand, customer loyalty is making repeat purchases by customers rather than choosing other competitors. Customer satisfaction and loyalty are similar in that they are incorporated in enhancing the attainment of long term goals in healthcare as healthcare facilities gather instincts to make customers happy and satisfied. On the other hand, when it comes to differences, customer loyalty focuses on customer behaviour and attitudes prediction while customer satisfaction aims at measuring current customers’ attitudes.  To move customers from being satisfied to being loyal, health systems should use the right communication and rewards to attract more through effective and affordable and services. (Berkowitz, 2001)
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